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Content Created for You
Utilizing the direct and honest feedback

from our Distribution Partners, we are

creating materials that you told us to.

NEW Solenoid Valve Saves Energy

The Kick And Drop technology of Burkert’s
news solenoid valve offering creates 80%
energy savings, cooler operation, and less

calcification promoting a longer lifecycle

Bootcamp is Back

Enrollment is now open for the last best
session of our in-depth and focused training
course. Our significant investment into

promoting your success selling Burkert.
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We take your feedback to heart! @

“What product types have you seen the most success with this year?”

7
. o) Using feedback from our Distribution
diaphragm valves 2300 © Partners is nothing new, and we looked
%) control valves control tops e to this group again when adding specific
% g ID#s and expanding our product types
c an g | e Seat VvVQad |Ves = for the Quick Delivery/Express
B K Program.
3 8 I d val
_é‘f SO enOI VO Ves Angle seat valves, additional solenoid
8098 ¢ 6213 8652 valve types & IDs, the Type 8652 Valve
= Island — all increased in available
8 mass flow controllers inventory to reduce lead times.
type 2000 ;8 sanitary valves And not forgetting Mass Flow .
e Controllers, where we are adding onsite

calibration and assembly to further
expand capabilities for this competitive
product line.

“Can you think of any ways that Burkert could assist in your marketing initiatives?”

demo kits to order
joint promotions

initiatives local trade shows
send us leads table top kits

COOPCOSt i stry spec line card

google ad words

This is incredible insight for our team as we continue to develop materials that make marketing
Burkert products and solutions easier for our partners.

In addition to new samples cases that will be introduced in Q3, we are working to create industry
focused landing pages on the website to reflect the capacities we offer in specific segments. You'll
also see in the following pages, a few of the ways that our team is co-marketing with our
Distributor network.

Please reach out to us if there are specific needs (shows, co-sponsorships, etc.) in which you
would like our support.



Linkedln Advantage

Collaboration Boosts Engagement

Both Don Johns, Inc. & Durable Controls recently focused on boosting their utilization of
LinkedIn as a marketing tool. When Burkert USA Corp is tagged, we see increased engagement
due to audience expansion, which increases overall impressions of the post.

If you are wondering if it's worth the investment of time to do so, the results speak for
themselves (over 30% increase in followers for both companies accounts since the time these
posts were shared in early Q2).

Looking for content?? Let us know! We recently developed #nationalsafetymonth content at the
suggestion of one of our partners and the response to this content was excellent.

D Durable Controls, LLC avu —— Don Johns Inc

‘‘‘‘‘ T2 ® 3w

HANDS DOWN the #quickest and #easiest start-up and tune of a digital positioner on A huge thank you to ISA Will-DuPage and everyone who attended for an absolute

the market! Take 2 look at the Burkert USA Corp #8792 and #8793 series with smash hit of a tabletop show! We had an incredible time talking with customers and
automatic)-Tune function and integrated:PiDicontrol (8793). exhibitors alike, also grateful that Burkert USA Corp and us had an opportunity to tum

heads with the BTU. We hope next year brings bigger and better things as well as more

Tols. D53
sales@idurablecontiols coni of those delicious tacos!

262-367-4900

#ISATabletop #DonJohns #Burkert #automation #engineering
https://Inkd.in/gD6auQky
https://Inkd.in/g__tqUDP

#processcontrol #digitalpositioner #burkert #pidcontrol #xtune #electropneumatic
#durablecontrols

Biirkert Fluid Control Systems

eumatic Positioner SideControl &
ieumatic Process Controller Side




Hands-On Training and Demo Units are Hot!
Best Practices from Don Johns, Inc. & Forberg Smith

Next Level Training Capabilities by Forberg Smith

Process Training Unit in Grand Rapids, Ml

» Interactive, hands-on experience with an operating process system.

» Featuring the latest products and solutions for flow, level, pressure, and temperature
» Comprehensive training facility to assist customers in their project needs.

A Mobile Masterpiece by Don Johns, Inc.
The team at Don Johns, Inc. has created a control skid for hands-on training, how-to video creation, and
trade fair demonstration all in a ready-to-roll compact frame that requires no forklift at show site.

\ fowmetes. pumps  valves « pessure & fevel |
PXESCOntrD .




Don’t be replaced, get retired instead!

Type 2000 Angle-Seat Valve

There are copy-cats. ?gnlgrt USA Corp
There are similars. 012 follpwers

There are knock-offs. ®

Let's talk #value for a moment. Yesterday, we received two customer requests for
There is a reason that the Type 2000 is #angleseatvalve replacement. The first, was for a cheap knock-off of the Biirkert
imitated and serves as the inspiration for Fluid Control Systems Type 2000 that quickly failed {(but you get what you pay for).
competitors. The second was for an authentic Burkert angle-seat valve over 30 years old and the

reqguest was sent to an employee that retired over a year age. When #quality
products are #builttolast, you don't need to replace them - you get to #retire them!
#burkertquality #burkertvalue i

But they do not last the way a Type 2000
does.

When others are ready for replacement, we
are ready for a tune-up.

There is only one Burkert Type 2000.

Making it easier to sell:

* Most are part of the QDP/Express Program

» Assembled in the USA (many IDs)

* Unmatched life cycle

* Webinar on-demand (Ball Valves vs.
Angle-Seat Valves)




Solenoid Valve Kick & Drop Technology

SOLENOID VALVES

KICK AND DROP TECHNOLOGY

NG
1@\

80% Energy savings
Less heat = Less calcification
200 % More switching pressure

LESS MAINTENANCE

DUETOLESS CALCIEICATION Industries/Application Areas

* Building Utilities

» Water Distribution & Supply

* Flammable Gas Supply

* Hydrogen Applications

» Emergency Power Supply Systems

®© 6

Less heat Kick and Drop
Lowest possible As durable as 45K less self- Reduced
maintenance effort possible heating calcification
Extended service life
RISK-FREE

REDUCED SURFACE TEMPERATURE

Power reduction
Continuous current Risk of bums Reduced surface
generates radiant temperature
heat

Reduced radiant
heat


https://www.burkert-usa.com/en/content/download/420711/file/Flyer-Kick-and-Drop-EN.pdf

Type 5282 Solenoid Valve for Hazardous
Locations w/ Feedback

* Hazardous locations

* Neutral media, water, hydraulic oils,
fat free media

* Water hammer-free, low noise

* No manual override

» Adjustable closing and opening times

» Electrical Feedback Signaler with
Class 1 div 1 and Class 1 Div 2
Approvals, PR0O5 and PU15

» Intrinsically Proximity Switch with
2meter, 5 meter or 4 pin M12.

* Impulse or Latching ( optional)

* FMclass 1 div 1,Class 1 div 2, and
Atex Approvals with feedback

-~

NCB1,5-8GM25-N0-5M NAMUR, 2-Wire, switch closed, 5m Cable
ATEX, eigenes Zertifikat

NCB 1,5-8 GM 25-NO NAMUR, 2-Wire, switch closed, 2m Cable
ATEX, eigenes Zertifikat

NCB1,5-8GM25-N0-V1 NAMUR, 2-Wire, switch closed, 4-pole M12
ATEX, eigenes Zertifikat

Burkert Boot Camp - Industry Focused

The sessions will focus on:

» Products (valves, tops, valve islands, sensors)

* Customer applications

* Customer pain points and how to address them

« Tools to support your success

» Discuss your customer applications and challenges

Training will focus on products that are most prevalent:
* Flow Sensors and Transmitters

*  Pneumatics

* Solenoids

* Process valves

Each of the sessions will include :
» Basic operating principles

* Unique selling points (USP)

* Hands on Knowledge check

» Distributor Toolbox

Next Session: Week of October 2nd


https://www.burkert-usa.com/en/type/5282

Your Burkert Contacts

Distribution Segment Manager

| Jeff Brule Kristopher (Kris) Lewis — Minnesota-Dakotas
jeff.brule@burkert.com kristopher.lewis@burkert.com
+17044015678 +17043519766

Regional Area Sales Managers
Kyle Griffin - Midwest
kyle.griffin@burkert.com
+14177068448

Al Bednarski — Great Lakes
al.bednarski@burkert.com
+12165714100

Jordan Van Dyne — Mid-Atlantic
jordan.vandyne@burkert.com
+14086092682

Darren Malo — S CA & Southwest
darren.malo@burkert.com
+17043867844

Eric Smith — Northeast
eric.smith@burkert.com
+19802570007

Will Carr — Southeast
will.carr@burkert.com
+17049565766

Steve Lach — Rocky Mountains
steve.lach@burkert.com
+13038702997

Marty McClain — Northeast
marty.mcclain@burkert.com
+19807487036

Inside Sales Support
Larry Kubacki — Greater Chicago

larry.kubacki@burkert.com Jennifer Glas — Inside Sales Manager

+13129724914 jennifer.glas@burkert.com
+17405044444
Dusan Gazikalovic — OK, Texas, LA Audra Chini
dusan.gazikalovic@burkert.com Audra.chini@burkert.com
+14097502959 | +17044015628
5; Jon Mello - N CA & Northwest Marketing & Literature Fulfillment
\,;". jon.mello@burkert.com .
+15593179966 Ursula Johns — Marketing

& Tradeshow Specialist
marketing-usa@burkert.com
+19492233102

Brandon Mickelson - Wisconsin
brandon.mickelson@burkert.com
+19202793806

Brian Malley — Marketing Manager
marketing-usa@burkert.com
+19492233177

Want to help us make this newsletter more relevant for you?
Email feedback on what you would like to see included in upcoming issues to us at marketing-usa@burkert.com.
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