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Sustainability and Practical 
Applications for Water Savings

Making it Easier to do 
business with Burkert

A #sustainable automation solution using a 

pump flush valve block to reduce water 

savings that pays for itself in the first year

Eliminating Drop Ship Fees, Industry 

Focused Bootcamp, Focused Growth 

Initiatives & More

Resources and Materials for 
Sustainability initiatives

Burkert Value Proposition – Savings of 

resources – Electricity, Water, and Air!



Making it Easier to Sell Burkert
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NO DROP SHIP FEES on NEW purchase orders!

You asked, we listened. You said, it’s not as much about the money as it is having to revise and send 

a new PO. We looked at the time invested by our team, your team, and whether this was really 

customer centric and mutually beneficial. You’re going to like the outcome as much as we do.   
 



Success Story: 2023 Focus – Year of the Valve 
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2023 Focus – Year of the Valve 

• People sell what they are comfortable talking about

• Customers buy when it is easy to do business 

Make MMS sales team comfortable with Burkert products 

• Consistent training schedule to establish a knowledge baseline

• Teach the Burkert business, not just the products

• New demos purchased to emphasize ‘hands on’ activities

• Demo training from RSM during MMS quarterly meetings

• Dedicated sales conversations to share application and product successes

• Expand offering beyond valves, find what works for the specific sales situation

• Develop internal MMS expert for Burkert products

• Shared resource for the entire sales team

Make it easy for customers to do business with Burkert

• Customer visits/calls with Burkert RSM and Burkert Product Experts

• Make the vendors presence known at the customer and establish MMS as the resource for 

daily onsite support

• Short Form (Core Products) Catalog provides simplicity to doing business

• Monthly sales call with MMS BDM and Burkert RSM

• Address any issues or concerns from sales team

• Develop new strategies and continue to revise current ones

https://www.burkert-usa.com/en/industries-solutions/Solutions/applications/reduced-energy-costs-with-digital-valve-positioners


Sustainability: more than just a marketing slogan…

Processors are actually budgeting for 

sustainability initiatives

• Incentives for sustainability improvements:

• Government

• Utility companies

• Customer demand!

• A 2019 study found that 73 percent of global 

consumers are willing to change their 

consumption habits to lessen their negative 

impact on the environment, and sustainable 

product sales have grown by nearly 20 percent 

since 2014. 

• Millennials in particular are more willing to pay 

more for products that contain sustainable 

ingredients or products that have social 

responsibility claims.

• Those millennials are our customers – and the 

customers of our customers
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Resources & Related Information on Sustainability

https://www.burkert-usa.com/en/content/download/349599/file/2021%20Pump%20Flush%20Manifold.pdf
https://www.burkert-usa.com/en/content/download/392349/file/US%20Burkert%20Digital%20Valve%20Positioners%20Flyer.pdf?inLanguage=eng-US&version=2
https://www.burkert-usa.com/en/more-about/solenoid-valves-with-energy-saving-kick-and-drop-coil
https://www.burkert-usa.com/en/Landingpage/Process-Valves-w-o-Compressed-Air


Pump Seal Flush Water Management
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Flush / seal water is essential for many pumps 

1. Flush away impurities (requires minimum 

amount of flush / seal water)

2. Lubricate and cool seal and shaft (requires 

higher amount of flush / seal water)

The amount of flush / seal water depends on:

 

1. Type of pump & seal 

2. Fluid temperature and pressure

3. Control of flush / seal water 

pump and 

application 

requirements

how the flush / seal 

water flow is 

actually controlled

Water Flush of Mechanical Pump Seals
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Pump Seal Flush Water Management

Water Savings Estimate
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A single off-the-shelf solution that is 

Pump Seal Flush Water Management – 
Burkert’s Solution



9

NEW Core Products Catalog

New Items, New Quick 

Delivery, In-Print and Online

• 112 pages, Digital & In-Print, 

FREE of Charge to all 

Distribution Partners – 

Including Shipping and 

customized address labels. 

• More IDs added to the Quick 

Delivery Express program 

than ever before. 

• Expanded product offering 

included in the catalog, new 

product types, and refreshed 

look for newer brand image.

Industry Focused Social Media Content
• Images Sized for LinkedIn 

• Segmented through Target Industries 

• Featuring Products & Segment Related Visuals

• URL and “starter text” Included in Excel Sheet

• Formatted for Company or Individual level posting on Social 

Media Channels

• Open to suggestions for Future Focus Industries

• Find previous social media packages here

https://www.burkert-usa.com/en/Media/files/flyers-and-brochures-files/corporate-literature/usa-core-products-catalog
https://www.burkert-usa.com/en/content/download/450083/file/US%202024-Q2%20Burkert%20Social%20Media%20Content.zip
https://www.burkert-usa.com/en/sitesearch?search_term=social+media&tab=downloads
https://www.burkert-usa.com/en/Media/files/flyers-and-brochures-files/corporate-literature/usa-core-products-catalog
https://www.burkert-usa.com/en/content/download/450083/file/US%202024-Q2%20Burkert%20Social%20Media%20Content.zip


Your Burkert Contacts

Distribution Segment Manager

Jeff Brule

jeff.brule@burkert.com 

+17044015678

Regional Area Sales Managers

Al Bednarski – Great Lakes

al.bednarski@burkert.com 

+12165714100

Darren Malo – S CA & Southwest

darren.malo@burkert.com 

+17043867844

Will Carr – Southeast Hygienic

will.carr@burkert.com 

+17049565766

Marty McClain – Northeast 

marty.mcclain@burkert.com 

+19807487036

Larry Kubacki – Greater Chicago

larry.kubacki@burkert.com 

+13129724914

Dusan Gazikalovic  – OK, Texas, LA

dusan.gazikalovic@burkert.com

+14097502959

Jon Mello - N CA & Northwest

jon.mello@burkert.com 

+15593179966

Nicole Fick- Wisconsin

nicole.fick@burkert.com 

+19802521119

Michael Hasson – Ohio, Indiana region

michael.hasson@burkert.com 

+15139669588

Kristopher (Kris) Lewis – Minnesota-Dakotas

kristopher.lewis@burkert.com

+17043519766

Kyle Griffin - Midwest

kyle.griffin@burkert.com 

+14177068448

Jordan Van Dyne – Mid-Atlantic

jordan.vandyne@burkert.com 

+14086092682

Eric Smith – Northeast

eric.smith@burkert.com 

+19802570007

Taylor McKusick – Southeast Gas & EI

taylor.mckusick@burkert.com 

+19803995986

Inside Sales Support

Jennifer Glas – Inside Sales Manager

jennifer.glas@burkert.com

+17405044444

Audra Chini

audra.chini@burkert.com 

+17044015628

Tin Yang

tin.yang@burkert.com

+17045044729

Chuck Weaver

chuck.weaver@burkert.com

+17044015646

Marketing & Literature Fulfillment

Ursula Johns – Marketing 

& Tradeshow Specialist

marketing-usa@burkert.com

+19492233102

Brian Malley – Marketing Manager

marketing-usa@burkert.com

+19492233177

Want to help us make this newsletter more relevant for you? 

Email feedback on what you would like to see included in upcoming issues to us at marketing-usa@burkert.com.   
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